
Guidelines and Terms of Use  
for Omnibond Logos 
This document includes two sections: 

Usage Guidelines 

Terms of Use 

Both sections apply to each of the following logos, which are property of Omnibond 
Systems LLC: 

 

 

 

This section provides guidelines for acceptable use and presentation of the logos. 

On any form of media for which the logo is used, it may appear once and only to make 
accurate reference to Omnibond, its products, brands or services. The logo should be 
displayed where the most prominent reference to Omnibond, its products, brands or 
services is made but may not be more prominent than a third party’s company logo. 

Do not place the logo on busy or low contrast backgrounds. Do not alter the logo in 
any way except to adjust size proportionally(do not alter size of .gif logo). Do not use 
logo smaller than 3/4 inch wide in print. 

Use the following specifications to ensure exact color matching for Omnibond logos: 

 
Omnibond Blue 
Hex: #14327d 
RGB: 20, 50, 125 
CMYK: 84, 60, 0, 51 

 
Omnibond Orange 
Hex: #ff6600 
RGB: 255, 102, 0 
CMYK: 0, 60, 100, 0 

 

Do not alter the colors and never use lighter shades (screens) of the two colors. When 
placing a two-color version of the logo on a dark background, the blue should reverse 
(appear as white).  

The logos are available in the preferred two-color version, as well as gray scale and 
solid black versions. The version selected will depend on the medium and design of 
the communication, as well as the method of reproduction. 

The ideal representation is the two-color version of the logo. We strongly recommend 
its use on all color materials. In black-and-white media such as newspaper articles, 
ads, or flyers, the logo can be reproduced in grayscale or solid black. Grayscale can 
accommodate a greater level of detail. 

The preferred background color is white. The logo can appear on color, black, or 
photographic backgrounds, as long as the legibility of the logo is not diminished. 

Usage Guidelines 

Placement 

Color Matching 

Color, Grayscale  
and Black 

Background Color 
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In all media, the logo must be separated from any company names, logos, or product 
names. The separation must be equal to the width of the lowercase letter “n” in any of 
the three Omnibond logos—or one inch, whichever is greater.  

A generous area of clear, open space surrounding the logo is an integral part of its 
design. Do not place graphics, type, photographs, or illustrations inside the minimum 
clear space. 

 

 

 

 

             

 

 

An invisible rectangular border, equal in width to the “n” should be maintained around 
the perimeter of the logo. Whenever practical allow additional clear space around the 
logo. 

Always reproduce the complete logo using the electronic artwork provided.  

Do not alter the logo in any way. Do not redesign, redraw, animate, or alter the 
proportions of the logo. Do not rotate it or render it three-dimensional.  

Do not incorporate the logo into any other design, and never add new elements to the 
logo. Do not add words or version numbers to the logo.  

Do not use any part of the logo as a decorative element, background, or pattern. 

Do not set the type yourself, change the font, or alter the size or proportions of, or 
space between, letters.  

You may resize as needed but must retain all proportions. When changing the size of 
the logo, never stretch or compress it. 

 

All Omnibond content, logos, images, publications are copyrighted property of 
Omnibond Systems LLC. 

Although it is not a requirement, we would appreciate an email notification when you 
use one of our logos to help us measure and improve our company identity program.  

Use of any part of Omnibond content, logos, images, publications in any form or by 
any means, electronic or mechanical, including photocopying, recording,or any 
information storage or retieval system are subject to these Terms of Use. 
The use must not be detrimental, i.e., harmful or damaging, to the value of the marks 
or Omnibond’s company identity, its brand integrity, reputation or goodwill, as 
determined by Omnibond. 

Clear Space 

Other Considerations 

Terms of Use 
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The limited license given herein does not include the right to use any Omnibond logo 
as a trademark to promote your own products or services. For example, no Omnibond 
logo may be used on any product packaging or documentation, such as (without 
limitation) on CD-ROM or diskette labels or packaging, books or other publications. 
Any such use must be expressly authorized by Omnibond in a signed, written 
agreement. 

Use of any Omnibond logo is at your own risk. The uses permitted under these terms 
are provided by Omnibond "as is," without any warranties whatsoever, including 
(without limitation) any warranty of non-infringement. you agree to indemnify and 
defend omnibond and hold Omnibond, its successors and assigns, harmless of and 
from, any claim, action, suit, loss, cost, expense or other damages or liability 
whatsoever (including, without limitation, reasonable attorneys' fees and costs of 
investigation) arising out of or resulting from your use of any Omnibond logo in 
violation of this trademark policy. 

Third parties (persons, companies) using an Omnibond logo should also observe the 
following conditions: 

• The logo only can be used as a secondary brand, which means it has to be clear for 
an average viewer that this is not an official Omnibond website, publication or 
product. 

• You can use the logo on promotion products, such as T-shirts or caps or trade 
show booths, provided it is a secondary brand as described above. 

• The logo is used unaltered, without fancy enhancements, in original colors, original 
typography, and always complete. 

If you have any additional questions or specific needs such as higher resolution 
images, explanations not addressed or requests for interview, please send an email to 
sales@omnibond.com. 

mailto:sales@omnibond.com
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